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MISSION

The Moving Picture Institute is a modern-media production 
house and talent incubator that creates and supports  
high-impact film and video content designed to entertain, 
inspire, and educate audiences with captivating stories  
about human freedom.

WE ADVANCE THIS MISSION BY:

 Identifying and supporting filmmakers at all stages of their careers; 

 Creating our own original films and online video content in-house;

 Empowering our audiences to learn, take action, and create change.

Founded in 2005 on the belief  that stories can change the world, the Moving Picture 

Institute is a 501(c)(3) nonprofit that brings freedom to life on screen. The Moving 

Picture Institute specializes in compelling visual storytelling about the power of  the 

individual, entrepreneurship, freedom of  speech, human rights, civil liberties, and more. 

M
issio

n

3MOVING PICTURE INSTITUTE ANNUAL REPORT 2016



4

IMPACT AT A GLANCE 

2016 was a monumental year for the Moving Picture Institute 
(MPI). Eleven years into our mission to promote freedom 
through film, our work is paying off like never before.
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t MPI AND MPI-SUPPORTED FILMS HAVE EARNED COVERAGE IN THESE OUTLETS AND MORE:
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IN 2016:

50+ 
MPI-supported Rising  

Freedom-Oriented Filmmakers 

17,000,000+ 
views for We the Internet TV videos 

5,078,013 
minutes of We the Internet TV watched on YouTube 

100+ 
attendees at MPI  

masterclasses and seminars

200+ 
screenings and appearances 

42,000+ 
followers and subscribers of  
We the Internet TV content 

100+ 
new We the Internet TV videos  

2,000,000+ 
tuned into the premiere on PBS of Dog Days

20+ 
MPI-supported films currently available 

through iTunes, Amazon Video, and  
other on-demand outlets 
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2016 SCREENINGS 

This year Moving Picture Institute films enjoyed over 200 screenings 
for thousands of audience members in 33 states, plus Washington, 
D.C., and 23 countries. 
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INCARCERATING US (53 screenings) This MPI feature-length documentary from MPI-filmmaker 

Regan Hines exposes the high human and financial costs of incarceration in America. The film is creating 

meaningful dialogue across the country about how to create a free society. Learn more on page 14.  

 

DOG DAYS (24 PBS broadcasts to an estimated 2 million viewers) This MPI feature-length 

documentary from MPI filmmaker Laura Waters Hinson teaches audiences about local 

government and entrepreneurship by following an unlikely street-food business partnership. 

WE THE INTERNET TV (24 speeches, appearances, and live shows by head writer Lou Perez)  

MPI’s original online comedy channel uses funny sketches to explore politics, free speech, and 

more. The channel is reaching students on college campuses and beyond. Learn more on page 10.

MAMA RWANDA (14 screenings, including a theatrical premiere in Los Angeles) This short MPI 

documentary from Laura Waters Hinson follows Rwandan mothers who use entrepreneurship to 

lift their families and communities out of poverty. The film is a valuable educational tool for our 

partner organization, the Akilah Institute for Women. Learn more on page 14.

BALCONY (81 screenings) This award-winning short from MPI fellow Toby Fell-Holden explores 

how individuals can rise above violence and groupthink, based on a script he completed in an MPI 

Screenwriting Workshop. The film has played at prestigious festivals including the Tribeca Film 

Festival and Berlinale.

   

DREAMING AGAINST THE WORLD (4 screenings) This MPI-supported short documentary from 

Oscar-nominated MPI filmmaker Francisco Bello premiered at the prestigious Telluride Film 

Festival. It is an artistic and intimate look at Mu Xin, a Chinese artist who was wrongly imprisoned 

during the Cultural Revolution. Teaching viewers about individualism in the face of tyranny, the 

film is now available to stream online.
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The map above includes locations of  film festivals, theatrical screenings, campus screenings, staff  
speeches, and more. This map does not include the millions of  views Moving Picture Institute 
projects earned online in 2016. 
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The Moving Picture Institute is a modern-media production house. 
Our staff writes, produces, distributes, and markets original film 
and video content designed to inspire and engage viewers. 

MPI creates everything from feature-length dramas to short comedy videos. 
And audiences watch our films in theaters, on YouTube, in classrooms, and on 
popular video-on-demand services such as iTunes, Amazon, and Netflix.

We also create partnerships with MPI filmmakers to tell high-impact stories that  
advance our mission — and their careers.

– MPI supporter

“Your achievements this year  
have been truly breakthrough.” 

MAKING MOVIES
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10 ä Watch our latest comedy videos at YouTube.com/WeTheInternetTV

In just over a year, 
We the Internet TV’s 
strong independent 
viewpoint has made 
it an entertainment 
destination for millions 
of Millennials of all 
political stripes. In 
fact, over 93% of our 
YouTube viewers and 
83% of our Facebook 
viewers are Millennials.

The Millennial Generation includes 75 million 18-34  
year-olds. They have enormous potential to shape the 
future of  our country — and to create positive, pro-
freedom change. But the only way to unlock that potential 
is to show Millennials what freedom is and why it matters. 

We the Internet TV, the Moving Picture Institute’s comedy-news 
YouTube channel, speaks to Millennials by exploring issues they 
care about, such as free speech on campus, the high costs of  
healthcare, and political hypocrisy. 

This election year, we conducted interviews at the Democratic 
and Republican national conventions and created election-themed 
parodies of  popular television shows including Game of  Thrones 
and The Bachelor. 

– Audience comment

– MPI supporter

“I think I may have found my new favorite outlet for 
funny, yet informative liberty-minded videos. You guys 
are amazing. Thank you, and continue being great!” 

“We the Internet reaches just the right demographic 
with the right message and attitude.” 

IN 2016, WE THE INTERNET TV:

  Earned 13,000,000+ total views

 Released 100+ videos

  Logged a total audience watch  
time of 5,078,013 minutes — 
that’s almost ten years!

 Hosted six campus screenings  

  Launched our first mini-
documentary, Silence U, about 
campus speech — which earned 
international media coverage
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– Lou Perez,  Head Wri ter  for  We the Internet  TV

“I can’t begin to tell you how rewarding it is to see a 
roomful of college students crack up at your comedy, 
and then later, have them thank you for expressing a 
point of view they just don’t find on their course syllabi.”

https://www.youtube.com/WeTheInternetTV
https://www.youtube.com/WeTheInternetTV
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FI$H: How an Economy Grows is MPI’s animated educational series based 
upon Peter and Andrew Schiff ’s bestseller, How an Economy Grows and Why  
it Crashes. 

FI$H illustrates economic principles through storytelling. Students watch 
as three characters stranded on a desert island build their own economy 
from scratch. Compelling storytelling, lecture videos, and lesson plans 
explain key concepts such as money, credit risk, and profit. Plus, we have 
removed barriers for cash-strapped parents and educators by making the 
series and additional resources available at no cost.

This year we built on our classroom success by 
illuminating a fundamental, but often ignored 
subject: Economics.

ä  FI$H: HOW AN ECONOMY 
GROWS reaches teachers  
at top educational 
conferences such as the 
National Council for the 
Social Studies Conference 
and the California 
Association of School 
Economics Teachers 
Conference.

– Educator

– Educator

““FI$H is the best animated series  
I have come across.”

“The FI$H episodes do a great job 
explaining economic content in a very 
simple, straightforward manner.” 

REACHING STUDENTS
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ACTIVATING AUDIENCES

The Moving Picture Institute mobilizes audiences  
for pro-freedom change. 

Films can change the world — but only if  they are marketed 
effectively. MPI reaches and empowers wide audiences by partnering 
with think tanks and activist groups to activate audiences on behalf  
of  such issues as entrepreneurship and criminal justice reform. 

–  Regan Hines,  MPI f i lmmaker and di rector  of  Incarcerat ing US

“Thanks to MPI's social action campaign my film  
is not only reaching audiences but sparking  
debate and changing minds.” 

INCARCERATING US 

Incarcerating US educates audiences about America’s 
broken criminal justice system – and motivates them to  
get involved in reform. 

ä  Watch now at IncarceratingUS.com

MAMA RWANDA 

Mama Rwanda follows enterprising Rwandan women  
whose entrepreneurship enables them to support  
their families and rebuild their communities after  
the country’s infamous genocide.

ä  Learn more at MamaRwanda.com

Partner organizations include:

https://incarceratingus.com/
http://www.mamarwanda.com/
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– Adam Hawk Jensen,  Smock Media Founder /Di rector / Edi tor

“The only way for a market niche to make it to  
the mainstream is to have lots and lots of support.  
The amount of backing from MPI has simply been a  
‘WOW’ moment for me over and over again. I cannot  
wait to see what we do together next.” 
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DEVELOPING TALENT

The Moving Picture Institute is a successful talent incubator. 
We identify, train, and support pro-freedom filmmakers 
at every stage of their careers — giving them a critical 
advantage in the competitive entertainment industry. 

From paid internships at major studios to screenwriting workshops, MPI gives 
filmmakers the tools they need to tell excellent stories that change hearts and minds.

MOVING PICTURE INSTITUTE ANNUAL REPORT 2016
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LAUNCHING CAREERS 

Launching C
areers

MPI helps take pro-freedom filmmakers to the next level.

– Lou Perez,  Head Wri ter  for  We the Internet  TV

“We the Internet has not only fostered my career as a writer, 
producer, director, stand-up comic, and podcast host, it has 
elevated my work to heights I did not know I could reach.”

– Danie l  Hanna,  MPI f i lmmaker

“Working with MPI as the director of their upcoming film "Miss 
Virginia" allows me to utilize all my skills as a filmmaker on the 
largest canvas yet. I'm excited about the potential for this film 
and the next steps of my career as a result of this opportunity.” 

– Richard Herzberg,  MPI f i lmmaker

“MPI has been my ticket into the world of film. Now I feel 
responsible for working my tail off to make freedom-oriented 
films that move and inspire people”

– Nicole Wisdom, MPI f i lmmaker

“MPI empowered me, through community and opportunity, to 
discover my talents, expand my skills, work with incredible 
filmmakers, and thrive in the industry.”

– Zack El ledge,  MPI f i lmmaker

“Thank you so much for making the incredible filmmaking and 
entrepreneurship workshop happen. It was without doubt one 
of the best experiences of my life. Professionally it's shown me 
that there's a path forward. This isn't a crazy fantasy, there's a 
future here.”

19MOVING PICTURE INSTITUTE ANNUAL REPORT 2016

– Laura Waters  Hinson,  MPI f i lmmaker

“MPI support has made all the difference in my career.”
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MASTERCLASSES

The Moving Picture Institute connects filmmakers with  
industry leaders who provide critical career tips and  
hands-on practical skills.

Moving Picture Institute Masterclasses enable our filmmakers to hone their craft 
while meeting and learning from leading industry professionals. This year we drew 
100+ talented filmmakers to our Masterclasses in New York and Los Angeles. We also 
streamed classes live online, enabling pro-freedom screenwriters, directors, producers, 
and editors from all over the world to participate. 

– MPI f i lmmaker

“MPI Masterclasses gave me a chance to connect not just with 
professionals in the industry, but filmmakers and comedians at  
every level. I really love how this group stays connected to each  
other unlike any other network I've ever experienced.”

MPI’S 2016 MASTERCLASS TOPICS INCLUDED:

  SCREENWRITING AND ENTREPRENEURSHIP with Oscar-nominated writer and 

MPI creative council member S. Leigh Savidge (Straight Outta Compton) 

  BREAKING INTO TELEVISION with Carina Sposato of Scott Free,  

Ridley Scott’s production company 

  MANAGING PRODUCTION BUDGETS with line producer and MPI Creative Council 

member Michael Mandaville (Taken)

  ●MAKING MEANINGFUL COMEDY with Emmy-winning writer Danny Zuker 

(Modern Family, Just Shoot Me!, Grace Under Fire, Roseanne).  

MOVING PICTURE INSTITUTE ANNUAL REPORT 2016
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The Moving Picture Institute joins strategic partners to teach 
filmmakers economics and advanced storytelling techniques.

Editors are some of  the most important, but 
least discussed, members of  a filmmaking team. 
Much of  a film’s story is created in the editing 
room as editors sift through hours of  footage, 
choosing what to use and what to discard.  
 
An editor’s creativity, skill, sense of  story, and 
understanding of  audience can make — or 
break — a film. Editing to maximize empathy 
is vital for our stories, which aim to move and 
inspire audiences for freedom. 

This year, in partnership with Smock Media, 
we launched a four-day workshop on film 
editing. Acclaimed filmmaker and editor Hawk 

Jensen directs the seminar. Hawk speaks from 
years of  post-production experience, including 
major Hollywood films and independent 
documentary shorts. 

The ten participants took real documentary 
footage and worked in teams to cut a teaser 
trailer targeted to a specific audience, such as 
Chinese immigrants or Millennial American 
women. Students worked in professional editing 
bays and learned directly from experts who 
work on major projects from emotionally-
resonant Super Bowl commercials to  
Hollywood blockbusters. 

– MPI edi t ing fe l low

– MPI edi t ing fe l low

“This seminar was an immersive opportunity to network, learn from 
masters, and create something beautiful. This program constitutes one of 
the most satisfying professional developments I have ever experienced.” 

“The collaborative hands-on workshops were incredibly valuable, 
and many new relationships were formed among fellow filmmakers, 
strengthening our community of liberty-minded creatives.” 

PARTNERSHIPS 

THE MOVING PICTURE INSTITUTE AND SMOCK MEDIA PRESENT: 
THE MINDFUL EDITOR: EDITING FOR IMPACT MASTERCLASS

23MOVING PICTURE INSTITUTE ANNUAL REPORT 2016
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PARTNERSHIPS 
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Each year, MPI and the Foundation for 
Economic Education (FEE) co-host a 
three-day seminar for around 30 talented 
college-aged filmmakers. The seminar 
introduces these young filmmakers to vital 
economic principles that will shape their 
storytelling and careers. 

Featuring lectures from MPI staff  and 
professional filmmakers (such as Oscar-
nominated filmmaker and MPI creative council 
member S. Leigh Savidge) the seminar taught 
real-world tips on stretching budgets, marketing 
and distribution, and telling compelling pro-
freedom stories. Attendees left with a newfound 
appreciation for art as a business.

– MPI entrepreneurship fe l low

– MPI entrepreneurship fe l low

“This experience has been totally transformative. Personally and 
professionally, it's just changed things. I'd implore any and every person 
pursuing [filmmaking] that I know to attend the event in the future.” 

“I honestly appreciate all the thought that was put into making this 
seminar what it was. I now think about the world in a whole different 
economic light (specifically with regards to what it means to provide 
value to the world through storytelling).”

THE MOVING PICTURE INSTITUTE AND THE  
FOUNDATION FOR ECONOMIC EDUCATION PRESENT:

FILMMAKING AND ENTREPRENEURSHIP SEMINAR: AN INTRODUCTION 
TO THE CREATIVE BENEFITS OF ECONOMIC THINKING 

MOVING PICTURE INSTITUTE ANNUAL REPORT 2016
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FINANCIALS

INCOME
2016 Contributions $3.5 million

EXPENSES
2016 Distributions $3.1 million

* This report is a statement of MPI's financial position for the 2016 fiscal year, Jan 1-Dec 31.

Foundations 53%

Individuals 47%

The Moving Picture Institute is supported entirely by  
contributions from individuals and charitable foundations.   
The Moving Picture Institute does not accept government funding.

Administration 8%

Programs 92%

FOUNDATIONS

INDIVIDUALS

PROGRAMS

ADMINISTRATION

LEADERSHIP

STAFF
ROB PFALTZGRAFF, President

ERIN O’CONNOR, Executive Vice President

MAURICE BLACK, Executive Vice President

LANA LINK, Vice President of Marketing

STACIE FULCHER, Director of Talent Development

JASON W. POMPILIO, Director of Business Operations

HANNAH EARL, Educational Marketing & Distribution Assoc. 

CLAUDIA MURRAY, Senior Impact Producer

NICOLE WISDOM, Impact Producer

LOU PEREZ, Executive Producer/Head Writer, We the Internet TV

TOBY MURESIANU, Channel Manager, We the Internet TV

BOARD OF DIRECTORS
MICHAEL J. FRIEDMAN

KEVIN HARPER

MARC LEADER

REBEKAH MERCER

STEPHEN MODZELEWSKI

ROB PFALTZGRAFF

DAVID THAYER, Chairman
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CONTACT
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MovingPictureInstitute.org

Phone: (646) 926-0674

Fax: (212) 202-3705
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ADVISORY COUNCIL
SCOTT BANISTER

ANDREW COWIN

HOWARD S. HOGAN 

JOHN E. KRAMER

FRAYDA LEVY, Co-Founder

JEFF YASS

FOUNDER

THOR HALVORSSEN

CREATIVE COUNCIL
ROB LONG

EVAN COYNE MALONEY

MICHAEL MANDAVILLE

JOHN PAPOLA

CECILIA DEMILLE PRESLEY

S. LEIGH SAVIDGE

DUNCAN SCOTT

– Lana Link,  MPI’s  Vice Pres ident  of  Market ing

“It is a joy to wake up every day and know I’m 
contributing, alongside deeply-committed 
colleagues, to my two passions: human 
freedom and the arts. It’s a rare and  
urgently needed combination.”

https://www.thempi.org/
mailto:%20info%40theMPI.org?subject=
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VISION
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nIn 2016, the Moving Picture Institute’s supporters enabled us to reach new heights. 

We created over 100 videos and support over 100 filmmakers. We continued to 
launch careers of  pro-freedom filmmakers, who will leave their mark on the film 
industry and the world at large.

And we are just getting started.

OUR PLANS FOR 2017:

  We the Internet TV will surpass 30,000,000 views from Millennials

  FI$H: How an Economy Grows will introduce thousands of students to sound economics

  Mama Rwanda will teach students about entrepreneurship on at least 50 campuses

  Incarcerating US will screen for legislators around the country

  MPI will offer more project-based support, mentorship, writing workshops, skills  
seminars, and continuing education than ever before

 MPI will launch its first-ever cinematography seminar

  MPI will debut new films about important topics, such as resistance  
to tyranny, the decline of American cities, and more

Miss Virginia centers on Virginia Walden Ford, 
the struggling single mother who convinced 
Congress to create an opportunity scholarship 
program for needy D.C. kids trapped in  
failing public schools. 

Written, produced, and promoted in-house, 
Miss Virginia will reach far beyond think tanks, 
universities, and legislative settings into the 
hearts and minds of  ordinary mothers, fathers, 
teachers, and kids who need to believe that 
change is possible.

MPI has raised over $1 million to script and 
produce this film. The script is complete and we 
are assembling our production team. The script is 
complete and we are assembling our production 
team and cast. We are now securing additional 
funds to ensure a studio-quality picture.

Thanks to the generosity of  MPI donors,  
the future is bright.

–  John E.  Kramer,  Inst i tute for  Just ice,  
MPI Advisory  Counci l  member

“Miss Virginia tells a truly 
compelling story and does justice 
to a true (and so-far unheralded) 
American hero.”

We are also excited to announce the launch of MPI’s  
first narrative feature film, Miss Virginia.

MOVING PICTURE INSTITUTE ANNUAL REPORT 2016



MOVING PICTURE INSTITUTE ANNUAL REPORT 201630

Report Design: DesignMint

Printing: Chelsea Partners

http://www.designmint.com
http://chelseapartners.com/


MOVING PICTURE INSTITUTE ANNUAL REPORT 201632

375 GREENWICH STREET, NEW YORK, NY 10013

(646) 926-0674  |   MOVINGPICTUREINSTITUTE.ORG

M
o

vin
g

P
ic

tu
re

In
stitu

te

https://www.thempi.org/
https://www.thempi.org/

