




A MOVING PICTURE INSTITUTE ORIGINAL

MISS VIRGINIA
A DRAMATIC NARRATIVE FEATURE INSPIRED BY A TRUE STORY

BE BRAVE. BE HEARD. BELIEVE. 
PHONE: (646) 926-0674

EMAIL: INFO@THEMPI.ORG



LOGLINE
Inspired by a true story, a struggling inner-city single mother moves her at-risk 
son from his dangerous public school to a safe private one. Sacrificing everything, 
but still unable to make the tuition payment, she launches a movement that could 
save her son’s future.
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“Being a part of this fight for educational 
excellence was hard — certainly something 
I had never thought I’d be involved in — but 
when I looked at my children and my neighbors’ 
children, I felt compelled to continue. It was scary 
sometimes, but I believed then and I believe now 
that it was the right thing to do… for all of our 
kids.”  — Virginia Walden Ford

Virginia Walden Ford is an ordinary woman who 
made extraordinary sacrifices and took enormous 
risks to give her son a bright future. In other 
words, she’s a mom. 

Miss Virginia is a dramatic feature film inspired 
by the story of Virginia Walden Ford, a struggling 
single mother from a low-income neighborhood 
in Washington, D.C. Affectionately called “Miss 
Virginia” and “the Education Lady” by the 
neighborhood children, Virginia fought to create 
a tuition scholarship program for her at-risk son 
and children like him. And she won. 

Virginia grew up in the deep South. Her world 
changed when the Supreme Court decided the 
landmark case Brown v. Board of Education, 
which famously concluded that “separate 
educational facilities” for white and black children 
were “inherently unequal.”  

Three years after the decision, in 1957, the “Little 
Rock Nine” enrolled at Little Rock Central High 
School in Arkansas. There was so much resistance 
that the National Guard had to be called out to 
escort them into the school. But many others 
followed their example — including Virginia. In 
1969, Virginia and her twin sister joined about 
100 other black teens at Little Rock Central. 
There, she was called “nigger” nearly every day, 
and not just by the students. 

Virginia begged her father to let her return to her 
all-black school, but he insisted she stay. Despite 
the racism and daily struggle, Little Rock Central 
offered a better education; plus, she was paving 
the way for future students of color. 

As Virginia puts it, “Those days definitely firmed 
my backbone.”

When Virginia became a parent, she learned that 
the civil rights battle she had fought wasn’t over. 
Her son was stuck in a school that couldn’t teach 
him and couldn’t even keep him safe. But she 
didn’t have the resources to put him in a school 
where he could learn. His entire future was on the 
line. Virginia was convinced — and still is — that 
if she didn’t get him into a better school, he would 
wind up in jail, on drugs, or dead. 

WHO IS MISS VIRGINIA?
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Virginia’s fight for her son and other at-risk 
kids forced her to become a warrior. She had to 
overcome deep inner doubts about whether she 
could actually do what she had set out to do — 
and almost crippling fear that she would let down 
the parents and kids whose hopes and dreams 
depended on her. 

Nothing about this came easily to Virginia. 
She was even afraid of public speaking! But at 
marches, rallies, press conferences, and even 
Congressional hearings, she overcame her fear. 
She never stopped talking. And her voice reached 
the worst corners of the inner city and the highest 
levels of government. 

Virginia did it all at great personal risk. She 
received death threats, and even feared for her 
son’s safety. Yet she continued to rally parents, 
community leaders, and politicians on behalf 

of thousands of underserved, neglected, and 
forgotten children. 

In 2004, after years of activism, Virginia secured 
legislation that gave thousands of impoverished, 
largely minority children access to safe, high-
quality schools. Many have since gone on to 
college and rewarding careers — an outcome 
that would have been unimaginable without the 
educational boost Virginia’s law provided.

Miss Virginia will capture Virginia’s indomitable 
spirit on screen. This film will inspire audiences 
from diverse socioeconomic backgrounds, giving 
parents the motivation they need to fight for their 
children’s essential civil right — the right to an 
education. 
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VIRGINIA (30s-40s) is a tough but beloved single 
black mother. Her son JAMES (14) attends a 
dangerous school in Washington, D.C.’s inner 
city, and the local drug dealers are recruiting 
him. When the school principal threatens to 
have James arrested, Virginia enrolls her son in a 
private school. She has no idea how she will pay 
the hefty tuition bill — but she vows to make it 
work.
 
Virginia takes a second job as a janitor for 
Congresswoman LORRAINE TOWNSEND (45). 
While emptying the trash, Virginia finds a policy 
report that claims public schools receive more 
funding per student than James’s private school 
tuition. She asks about it — but Townsend tells 
Virginia not to involve herself in things she 
doesn’t understand. 

James thrives in his new school, but Virginia 
struggles to pay his tuition by the deadline. She 

applies for a loan, sells her car and wedding ring, 
and even breaks into James’s piggy bank. It’s not 
enough. Virginia has to pull James out of his new 
school. 

That night, Virginia attends Townsend’s town 
hall meeting about education. Exhausted 
and demoralized, Virginia refuses to read the 
campaign’s pre-written, softball question. Instead, 
she blurts out her anger at a system that is failing 
her son. Before the campaign can fire her, she 
quits. 
 
Unwilling to give up, Virginia tracks down 
CONGRESSMAN CLIFFORD WILLIAMS (50s), 
the author of the education report, hoping he 
can help James by passing tuition assistance 
legislation. He resists at first, but eventually joins 
Virginia after she gets hundreds of parents to sign 
a petition. Unbeknownst to Virginia, James starts 
dealing drugs. 

SYNOPSIS
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Threatened by the momentum of a budding 
movement, Townsend sets Virginia up for a 
hostile live television interview. Afterward, she 
gets nasty phone calls and even a death threat. 
But she summons her courage, organizes a rally 
at the Capitol, and delivers 7,000 signatures to the 
mayor. 

The mayor endorses the bill, but not before 
Townsend tries to frighten Virginia into 
giving up her campaign. Virginia refuses, and 
begins preparing remarks for the upcoming 
Congressional hearing. The night before the 
hearing, Virginia discovers that James has been 
dealing drugs. 

They fight and he runs away. Later, Virginia hears 
shots fired outside her home and spots a body 
face down on the sidewalk. Certain the victim 
is her son, Virginia rushes to the boy’s side. It’s 
James’s drug dealer friend. 

At the Congressional hearing, a committee hears 
testimony from opponents of the bill. When it’s 
Virginia’s turn to speak, she argues passionately 
for her son and all children like him. The 
morning of the House vote, police — tipped off by 
Townsend — arrest Virginia and several parents 
for protesting without a permit. In jail, they 
convince the guard to turn on CSPAN so they can 
watch the vote. Williams casts the deciding vote 
and the bill passes. 

In the final tableau, Virginia signs children up for 
the hard-won scholarship program. The future is 
bright.

Virginia lends her real-life experience to the film 
as an executive producer.
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FROM THE SCREENWRITER, ERIN O’CONNOR:

I first met Virginia Walden Ford in 2009. She 
drove me all over Washington, D.C., in her beat-
up old Volvo, telling stories, cracking jokes, and 
talking philosophy. We stopped for coffee and 
ate leftover pizza in her kitchen. She was open 
and warm, more like an old friend than an icon. 
Which of course is why she’s an icon. 

Virginia introduced me to families participating 
in the scholarship program she founded. We 
also toured some of the urban private schools 
participating in the program. I met parents on 
fire to see their children getting the chance they 
never had. Young kids so excited about school 
that they cried when they had to stay home sick. 
Poised teens graduating and going on to college. 
Innovative teachers and principals getting 
amazing results.  

Optimism, determination, cooperation, and real 
accomplishment were everywhere. And Virginia 
was at the heart of it. Wherever we went, she was 
met with hugs, kisses, and shouts of delight. Not 
all of those shouts were from little kids, either.  
I’ll never forget it.

I left Washington dying to tell Virginia’s story. 
Hers is a story of incredible perseverance, 
surprise, and hope. It also underscores an 
important but neglected truth: that education is 
the civil rights issue of our time. 

WRITER’S STATEMENT
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ABOUT ERIN O’CONNOR, PHD: 

Erin O’Connor is a screenwriter with years of experience 
teaching screenwriting. An executive vice president at 
the Moving Picture Institute (MPI), Erin holds a BA in 
English from the University of California at Berkeley and 
a doctorate in English language and literature from the 
University of Michigan. Before joining MPI, she taught 
English at the University of Pennsylvania and also spent a 
transformative year teaching high school. 

Erin has extensive independent film experience in 
producing, development, and marketing. She also regularly 
provides creative mentoring and editorial guidance 
to filmmakers. She has contributed to a number of 
independent films that have screened nationwide, earned 
critical acclaim, and premiered at prestigious festivals. Her 
credits include Mama Rwanda and Incarcerating US. 
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FROM THE DIRECTOR, R.J. DANIEL HANNA:

I’m thrilled to direct the film adaptation 
of Virginia Walden Ford’s crusade to bring 
tuition scholarships to the poorest residents of 
Washington, D.C. This is an important issue that I 
think the public will rally behind once they see it 
humanized on screen. 

For me, the most exciting and rewarding aspect 
of making a film is putting the viewer in the 
place of the protagonist and allowing them to 
live vicariously through her. My goal is to show 
the audience an empathetic character in Virginia, 
making them feel the hopes and dreams she has 
for her son, as well as her pain when she realizes 
that a better life is not ahead of him. 

It’s the emotional ride that is most fascinating to 
me, but it has bigger rewards. By focusing on this 
one woman and her cause, we will tell a universal 
story that sparks questions in scores of people 
across the U.S. about why they don’t have more of 
a voice in their children’s education. 

Through empathy and strong storytelling, we can 
change people’s minds by touching their hearts.

DIRECTOR’S STATEMENT 
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ABOUT R.J. DANIEL HANNA:

R. J. Daniel Hanna is a Toronto-born, Arkansas-
raised writer-director-editor. After making a 
low-budget feature-length thriller, he moved to 
Los Angeles to attend the University of Southern 
California, where he earned his M.F.A. in film 
production. He has directed commercials for 
Coca-Cola, Subway, Cole Haan, and numerous 
other brands, but his true passion is independent 
cinema that can ignite social change while 
delivering a powerful human story. 

His feature screenplays have received dozens 
of awards and accolades, with his script Shelter 
Animal making the Top 50 Scripts (out of 8,000) 
in the Academy of Motion Pictures’ Nicholl 
Fellowship. His short film adaptation, Shelter, 
starring Clea DuVall (Argo, Zodiac) and April 
Grace (Whiplash, Magnolia) played at the SAG 

Short Film Showcase and picked up the Audience 
Award from the NewFilmmakersLA festival, 
among other accolades. His most recent award-
winning film, Everything, is based on a true 
story of a mother searching for a bone marrow 
donor for her daughter. It was featured in the 
Wall Street Journal and is spurring reform in the 
marrow donation process. 

Working both in narrative and documentary 
form, Hanna also brings an editor’s eye to his 
sets. Films he has edited have won awards from 
The Emmy Foundation, the Director’s Guild of 
America, BAFTA, the USC Editing Faculty, the 
Geena Davis Institute on Gender in Media, and 
dozens of film festivals. Hanna is repped by The 
Gersh Agency and Luber-Roklin Entertainment.
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“I want the viewer to feel Virginia’s anger at 
a system that refuses to change, her passion 
as she decides to take on the powers that have 
denied her a say in her child’s education, her fear 
when she understands the influence of those 
who wish to stop her, her pride in herself and 
her community as they rise to the occasion, and 
ultimately, her joy when she achieves her goals 
and brings choice to those who had none.”  
— Director R.J. Daniel Hanna

These photos are a glimpse into Hanna’s visual 
thought process. They give an impression of how 
Miss Virginia will come to life on screen.

DIRECTOR’S VISION 
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AWARD-WINNING ACTRESS UZOAMAKA “UZO” ADUBA 
will bring the role of Virginia to life on screen. 

Uzo is well known for her role as Suzanne “Crazy Eyes” Warren on the Netflix 
original series Orange Is the New Black (2013–present). Her consistently 
compelling breakout performance -- by turns funny, smart, eccentric, and 
heart-rending -- won her an Emmy Award for Outstanding Guest Actress 
in a Comedy Series in 2014, an Emmy Award for Outstanding Supporting 
Actress in a Drama Series in 2015, and two Screen Actors Guild Awards for 
Outstanding Performance by a Female Actor in a Comedy Series in 2014 and 
2015. An accomplished actress, her work spans Broadway, television, and film. 

Virginia is a challenging role. A fully realized dramatic part, it requires 
an actress who can convey purpose, fear, anger, determination, grief, love, 
tenderness, regret, playfulness, and humor. Uzo is an artist of immense range. 
She is the perfect person to bring Virginia to life on screen. Notably, Uzo’s 
personal philosophy mirrors Virginia’s: “Never, ever quit on yourself if it’s 
something you believe in.” 

With Uzo anchoring our cast, we will continue to attract other outstanding 
talent to the project. 

CAST
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PRODUCER, 
STACEY PARKS:

The Miss Virginia team is working with industry 
veteran Stacey Parks to facilitate production, 
casting, and distribution. 

“Miss Virginia is a wonderful and inspiring story. 
It’s current, timely, and has the potential to inspire 
a diverse audience!” 
— Stacey Parks, Producer 

Stacey Parks has over sixteen years of experience 
in film, television, and digital media as a 
distribution executive, producer, executive 
producer, and consultant. She served as a sales 
executive for BBC Worldwide and worked in the 
William Morris Agency’s music and independent 
financing/ packaging departments. She also runs 
the online education and consulting business, 
FilmSpecific.com, as well as Media Sparks 
Entertainment, where she focuses on producing 
and executive producing film, television, and 
multimedia projects for global platforms and 
audiences. 

EXECUTIVE PRODUCER, 
VIRGINIA WALDEN FORD:

Our team is honored to include the inspiration for 
this powerful narrative feature, Virginia Walden 
Ford.

“You speak up because what you think makes 
a difference. Yes, it’s romantic, but that doesn’t 
mean it’s not real, too.”
— Virginia Walden Ford, Executive Producer

Miss Virginia tells the story of a woman who 
defied seemingly insurmountable odds to give 
her son, and children like him, a better education. 
What makes this story amazing is that it’s true. 
Virginia Walden Ford is the real-life “Virginia” 
behind this film, and works closely with our 
team to lend her authentic experience and 
expertise to the project. Still an active advocate 
for children, she hopes that bringing her story 
to the big screen will inspire others to stand up 
for kids’ right to a quality education. For more 
information, see pages 6-7 of this document.

PRODUCERS 
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MORE ABOUT THE MISS VIRGINIA TEAM
ROB PFALTZGRAFF, the Moving Picture Institute’s 
president, works closely with film directors, producers, 
financiers, and the media to ensure that MPI’s films 
are well produced, generously funded, and skillfully 
promoted. Since MPI was founded, he has overseen 
millions of dollars in grant awards to film projects. 
He is responsible for day-to-day operations including 
financial management, programs, and fundraising. 
He serves as executive producer for a variety of MPI’s 
productions. He graduated from Tufts University.

MAURICE BLACK, PhD, MPI’s executive vice 
president, earned his BA in English and economics 
from the National University of Ireland and his 
doctorate in English literature from the University 
of Pennsylvania. He has extensive experience in 
education, publishing, producing, and film, and has 
been involved with MPI since its founding. Active in 
programming, development, communications, and 
digital strategy, he provides script coverage, editorial 
guidance, and fundraising advice to MPI filmmakers 
and recruits fellows to its award-winning Rising 
Filmmakers program. He teaches screenwriting 
workshops to MPI filmmakers and is actively involved 
in developing MPI’s original narrative film content.

LANA LINK ESQ., MPI’s vice president of marketing, 
spearheads marketing efforts for in-house productions, 
as well as story consultation. A member of MPI’s 
creative team, she is a screenwriter and producer. 
Lana is a graduate of the University of Chicago and a 
former Fulbright grant recipient in Vienna, Austria. 
She earned her JD from Pepperdine University School 
of Law.

CLAUDIA MURRAY ESQ., MPI’s impact producer, 
develops social action campaigns for MPI films. 
She has years of experience organizing a broad 
array of outreach initiatives and has helped street 
vendors, parents, limo drivers, craft-beer aficionados, 
homeowners, and many others fight for their rights. 
A lifelong advocate for civil liberties, Claudia began 
her career as an attorney for the Institute for Justice. 
She earned a BA in creative writing and a JD from the 
University of Florida.
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The Moving Picture Institute has over a decade 
of experience crafting marketing and distribution 
strategies for films. We excel at ensuring that our 
films make an impact on their target audiences. 

Our marketing plan for Miss Virginia will target 
a wide, diverse audience while placing special 
emphasis on grassroots outreach to parents 
in low-income areas with limited educational 
options — parents like Virginia. We’ve broken 
that plan into four stages.

STAGE 1 — GRASSROOTS OUTREACH AND 
AUDIENCE CULTIVATION. 

Our marketing team will:
• Define and narrow our target audience;
• Establish an online presence for the film, from 

a website to social media pages;
• Identify partner organizations, community 

leaders, and influencers who will play key 
roles in spreading the word about the film;

• Recruit influencers to participate in focus-
tests, where we can incorporate relevant 
feedback;

• Work with Virginia herself to create 
information and grassroots materials for 
parents.

REACHING AUDIENCES: DISTRIBUTION AND MARKETING 
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STAGE 2 — FESTIVALS, FILM MARKETS, AND 
DISTRIBUTION. 

Our marketing team will:
• Work with a sales agent, who will offer the 

film to buyers at film markets;
• Submit the film to select festivals, aiming for 

a North American festival premiere where the 
film can attract industry and media interest;

• Launch a “day-and-date” release to capitalize 
on press coverage of theatrical screenings. 
This means that the film will open in select 
theaters while simultaneously being offered 
on iTunes and other streaming services. 

STAGE 3 — THEATRICAL SCREENINGS. 

Our marketing team will:
• Coordinate the film’s release through a 

distributor or by renting (“four-walling”) 
theaters; 

• Open in cities and states where Miss Virginia 
has a built-in audience with great impact 
potential. At this time, those areas include, 
but are not limited to: Arkansas, California, 
Connecticut, Kansas, Massachusetts, 
Mississippi, New York, Tennessee, Texas, and 
Washington, D.C.;

• Launch our real-world “Get Moving” 
campaign to empower audiences;

• Continue cultivating grassroots support.

STAGE 4 — COMMUNITY SCREENINGS. 

Our marketing team will:
• Launch an extensive community screening 

campaign with the help of partner 
organizations;

• Invite Miss Virginia audiences to get involved 
in their own communities;

• Connect audiences with organizations and 
resources to help fight for more educational 
choices. 
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Virginia’s story is about one mother’s courageous 
fight to give her son an opportunity to thrive. 
When the world tried to stop her, she changed the 
world. But the film speaks more broadly to one of 
our nation’s most pressing civil rights issues: lack 
of equal educational opportunity.

In 1954 the United States Supreme Court issued 
its opinion in Brown v. Board of Education, 
famously concluding that “separate educational 
facilities” for white and black children were 
“inherently unequal.”  

Today we have yet to fulfill the Court’s mandate: 
Education is still very much separate and very 
much unequal for millions of children in this 
country. American schools are increasingly 
segregated by race and income, and they are 
catastrophically failing our most vulnerable 
children. 

The real world consequences of this inequality 
are staggering. Fewer than one in five African-
American fourth graders is proficient in reading. 
Latino eighth graders are less than half as likely 
to be proficient in math as their white peers. 

CREATING REAL IMPACT FOR AMERICAN FAMILIES 
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Minority students graduate at far lower rates than 
their white counterparts. Nationally, Hispanic 
students graduate from high school at a rate 11 
percentage points lower than white students. 
Black students’ graduation rate is 14 percentage 
points lower than white students. 

Without a proper education or a high school 
diploma, these forgotten kids turn to forgotten 
men and women with few choices. Some of 
their most lucrative options are fraught with 
high personal (and national) costs. Studies show 
that the United States could save as much as 
$18.5 billion in annual crime costs if the high 
school male graduation rate increased by only 5 
percentage points. 

Miss Virginia can empower a generation of 
parents to follow in Virginia’s footsteps and 
demand the best opportunities for their children. 

As Virginia herself puts it, “This film shows the 
power of parents as advocates on their children’s 
educational journey. Were it not for the courage 
and perseverance of the many parents who fought 
alongside me, who found their voices and stood 
strong for their children, there would be no story 
to tell. I want the audience to see that as hard as it 

seems, parent voices can change how children are 
educated.”

Now is the time for our country to hear Virginia’s 
story.

Our impact team will ensure that the film 
accomplishes meaningful change by:

• Coordinating grassroots screenings in areas 
most affected by lack of educational options; 

• Creating short online videos of young adults 
who participated in the scholarship program 
Virginia helped establish;

• Updating and reissuing grassroots resources, 
including a guide Virginia wrote for parents 
who want to fight for change in their own 
communities; 

• Partnering with experts and grassroots 
activists to build leadership and gather 
support.

Our goal is to ensure that Virginia’s story 
continues long after the credits roll.
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Thank you for reading about Miss Virginia. We 
hope you share our passion for this inspiring 
and engaging story. We believe it can make a 
monumental impact on the lives of underserved, 
at-risk children. 

We are actively raising funds to meet our 
production, marketing, and impact goals. 

We welcome the opportunity to speak with you. 
Please don’t hesitate to contact us if you would 
like to learn more.

CONTACT:

Email info@theMPI.org to find out how to join 
our team or make a tax-deductible donation to 
Miss Virginia. 

Email Claudia Murray at Claudia@theMPI.org 
to arrange a screening or get involved with our 
outreach campaign. 

NEXT STEPS
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• Battle for Brooklyn, 
a documentary 
feature that follows 
a reluctant activist 
fighting to keep 
the government 
from seizing his 
home to make way 
for a basketball 
arena. This film 
was shortlisted for a 
“Best Documentary” 
Oscar nomination 
and won numerous 
festival awards. 

• 2081, a short 
adaptation of 
Kurt Vonnegut’s 
story, “Harrison 
Bergeron.” This film 
premiered at the 
Seattle International 
Film Festival and 
starred Armie 
Hammer, James 
Cosmo, and Julie 
Hagerty.  
 
 

• Dreaming Against 
the World, a 
documentary short 
about Chinese 
artist Mu Xin, who 
was imprisoned 
during the Cultural 
Revolution but 
never stopped 
making art. 
Directed by Oscar 
nominee Francisco 
Bello, this film 
premiered at 
Telluride. 

• Freedom’s Fury, 
a documentary 
feature about 
the bloody 1956 
Olympic water polo 
match between the 
USSR and Hungary. 
Executive producers 
included Quentin 
Tarantino and Lucy 
Liu. 
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The Moving Picture Institute is a tax-exempt nonprofit 501(c)(3) organization. We have over a decade 
of experience supporting independent films and filmmakers from concept development through 
distribution. Our in-house experts specialize in storytelling and scripting, producing, marketing, 
distribution strategy, and more. 

Our films and filmmakers have won major awards, have been featured in top media outlets, and have 
screened in theaters and on television around the world. 

Visit TheMPI.org to learn more about our projects. 

ABOUT THE MOVING PICTURE INSTITUTE 



CONTACT:
Moving Picture Institute

375 Greenwich Street
New York, NY 10013

MovingPictureInstitute.org

Phone: (646) 926-0674
Fax: (212) 202-3705

Email: info@theMPI.org


